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ABSTRACT 

This study examines the multifaceted link between social media utilization and concerns regarding self 

image among young adults, uncovering both detrimental and beneficial effects. Social media frequently 

showcases unrealistic beauty standards through meticulously handpicked images, which can lead to self 

image struggles and mental health issues. Conversely, it provides platforms that promote body positivity 

and inclusivity by highlighting diverse representation and fostering supportive communities. Utilizing the 

Virtual engagement Scale (SMUS) and the Body Self Image Questionnaire (BSIQ), the research identifies 

a substantial positive correlation between social media utilization and concerns concerning self image. 

These outcomes are consistent with earlier studies, such as those conducted by Castellanos Silva and Steins 

(2023) and Maas et al. (2023), which emphasize the adverse effects of exposure to idealized content. 

Notably, the results indicate a rise in self image concerns among boys due to societal pressures for 

muscularity, challenging traditional gender norms that primarily associate these issues with girls. While 

girls continue to face disproportionate pressure for thinness, boys are now equally susceptible to the 

comparison culture exacerbated by social media. The study highlights the necessity for interventions that 

promote healthy virtual engagement, diverse representation, and inclusive beauty standards. It also 

advocates for longitudinal research to investigate causal relationships and develop strategies to neutralize 

the detrimental effects of social media on self image across genders.  

Key words: Social media utilization, Self image concerns, Young adults 
 

INTRODUCTION                              

For many adults, social comparison is a natural part of life, and social media has only made it easier to 

measure ourselves against others. Scrolling through carefully curated posts, it’s easy to fall into the trap of 

questioning our own appearance and feeling like we don’t measure up. Research by Boursier et al. (2020) 

found that the more time people spend comparing themselves to others online, the more likely they are to 

feel dissatisfied with their own bodies. 
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Some social media habits can be especially tough on self-esteem. Research suggests that activities like 

posting selfies or following fitness influencers are more likely to make people feel dissatisfied with their 

bodies. This could be because these spaces put so much emphasis on looks, which can be particularly hard 

for those who already struggle with self image (Franchina & Coco, 2018).  

Struggling with self image can sometimes lead people to spend even more time on social media. While 

social media is often blamed for fueling negative self image, the connection actually works both ways. 

When adults feel insecure about their appearance, they may turn to social media in search of validation or 

compare themselves to others, which can make things even worse. These patterns highlight how 

complicated the relationship between self image and social media really is. Although social media has many 

benefits, it’s important for loved ones to recognize its downsides. Encouraging healthy social media habits 

can help reduce some of these risks.  

Social media usage 

· Social media (SM) usage refers to the act of compellingwith online platforms that support communication, 

interaction, and content sharing among individuals or groups. These platforms are portrayed by audience-

generated media, audience-created profiles, and the formation of social networks through connections 

between profiles (Boyd & Ellison, 2007). Social media (SM) utilisation can be classified into active and 

passive forms. Active social media utilisation involves online behaviors that pave the way for direct 

exchanges among users, such as liking, commenting, and sending messages (Trifiro & Gerson, 2019). In 

contrast, passive use involves tracking others without direct engagement, often referred to as "Skulking".  
 

The nature of social media utilisation differs widely depending on individual preferences and platform-

specific features. For instance, Instagram and TikTok highlights pictorial content like photos and short 

videos, while Twitter focuses on brief textual communication. These rostrums are not only used for private 

collaboration but also for career networking, education, and entertainment. Research suggest that young 

people’s are the most active demographic on social media, using it for self-expression, social validation 

through likes and comments, and staying updated on trends (Smith & Anderson, 2023). This divergencein 

platform functionality assures that users can tailor their experiences based on their specific needs. 

 LinkedIn allows users to display achievements, job history, education, and skills, creating opportunities 

for career advancement (Johnson et al., 2023). Simultaneously, content-sharing platforms such as YouTube 

and Instagram allow users to share multifaceted network formats like videos and images. For example, 

YouTube enables worldwide media circulation but lacks features like discussion boards for deeper 

community engagement (Thompson et al., 2024). These differences clarify how different platforms indulge 

to unique user needs. 

For many teens, photo-based social media is a regular part of their day. A 2018 study in the U.S. found that 

over half of teens aged 13 to 17 check platforms like Instagram, Snapchat, and Facebook at least once every 

hour (Rideout & Robb, 2018). Among these, Instagram and Snapchat, which are all about visuals, were the 

ones teens used the most (Rideout & Robb, 2018). This shows how much young people are turning to 

image-driven platforms to stay connected and express who they are.  
 

The relationship between social media and self image is complicated, with both positive and negative 

effects. On one hand, social media can help promote body positivity and self-acceptance, but on the other 

hand, it can also push unrealistic beauty standards that can harm how we see ourselves (Baker et al., 2019). 

Much of the research focuses on the negative side, especially for teenagers, showing that virtual engagement 

is linked to mental health struggles like depression, anxiety, self-harm, lower emotional well-being, low 

self-esteem, and dissatisfaction with their bodies (Hogue & Mills, 2019). 

Kaplan, and Mazurek (2018) stated that there are also potential negative effects of social media on 

adolescents. Among these are: 
 

Cyber bullying: Adolescents may be coerced or  persecutedonline, which can have serious results for their 

psychological health and well-being.  
 

https://academia.edu.pk/


ACADEMIA International Journal for Social Sciences                                                                
Volume 4, Issue 1, 2025                 ISSN-L (Online): 3006-6638 

 

https://academia.edu.pk/              |DOI: 10.63056/ACAD.004.01.0047| Page 123 

Lack of privacy: Young adult may not always understand the significance of protecting their personal 

information online and may be at risk of having their privacy violated.  
 

Comparison: Seeing others carefully compiled and often unrealistic online personas can lead adolescents 

to compare themselves to others and feel incompetent.  
 

Social isolation: Excessive virtual engagement can result in reduced face-to-face interactions and a sense 

of detachment from reality. 
 

Sleep disturbance: The blue light expelled by screens can disturb adolescents sleep patterns and lead to 

problems such as overtiredness and difficulty concentrating (Kaplan, and Mazurek, 2018).  

Body image 

Self image refers to the way a person thinks about, views, and feels regarding their physical appearance, 

encompassing aspects like weight, shape, size, and other bodily characteristics (Cameron et al., 2019). It 

also involves specific measures or tools used to assess an individual's attitudes and perceptions about their 

appearance, such as the Likert Scale of Body Satisfaction (Rounsefell et al., 2020). Fundamentally, self 

image is how a person perceives, reflects on, and experiences their own body. A variety of factors can 

influence self image, including cultural and societal influences, personal experiences, and relationships. A 

person's self image plays a important role in shaping their self-esteem, confidence, and overall mental and 

emotional well-being. A healthy self  image is characterized by a sense of satisfaction and positivity toward 

one's natural body shape and size, fostering self-acceptance and optimism. Conversely, an unhealthy self 

image involves unfavorable thoughts and emotions about one appearance, often leading to feelings of 

embarrassment or unhappiness (Appel et al., 2020). 

The idea of self image has been researched in depth by psychologists and other researchers over the years, 

but the origins of the term "self image" remain somewhat ambiguous. One theory suggests that the term 

was first introduced by Austrian neurologist and psychoanalyst  Paul Schilder in his 1935 book The Image 

and Appearance of the Human Body. In this work, Schilder explored the psychological and emotional 

significance of the body and discussed how the mind shapes our perception of it (Grunewald et al., 2021). 

Another perspective attributes the coining of "self image" to American psychologist John Money during 

the 1950s or 1960s. Money wrote extensively on topics such as gender identity, sexuality, and self image, 

focusing on the psychological and social dimensions of how individuals perceive their bodies (Grunewald 

et al., 2021). 

Self image development comes about early in a child's life, generally  between the ages of  4 and 6, around 

the time of daycare , showed that girls ages 4 to 6 more frequent involve in social comparison and show 

signs of overweight discrimination, which can sow the seeds for early experiences with body dissatisfaction 

(Al Vianita et al., 2020). If this type of disposition is obtained, girls in primary school from 6 to 12 years 

of age are at risk of experiencing social, cultural, mental, and physiological issues linked with negative self 

image. By the time a child step in adolescence, self image perceptions are well-established and closely 

associated to problems of introspection and self esteem. 
 

During this developmental period, adolescents are unveiled to a different types of messages, from folkways 

to social codes regarding levels of attractiveness, size, shape, and appearance. This is also a time when 

media exposure is enhanced, so the individual is more likely to be affected by pictorial representations and 

sonic communications (Harris & Griffiths, 2023). Valkenburg explained that it is common for positive 

perceptions of self image to undermine with age, as it becomes more tough to maintain muscle definition 

and a youthful appearance. She noted that most people persistently gain weight every year, from their 

juvenile years through their fifties, typically at a rate of "10 pounds (4.6 kg) per decade" (Valkenburg, 

2022). 
 

The flexibility of human skin changes with age, and most people begin to notice furrows66ch, thinning 

hair, and smirch of hair that generally turns gray.These changes are expected and routine for all human 

beings, and although these transitional transitions can be problematic for many people, most notably for 
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women (Jiotsa et al., 2021) A qualitative study by Dalhoff found that while women of all ages struggle with 

self image acceptance participants in their 50s and 60s were more likely to accept their bodies and resist 

the influence caused by societal pressures (Dalhoff et al., 2019). 
 

· Positive Self Image. Positive self image is characterized by an individual's self-acceptance and admiration 

for their own body, regardless of their shape, size, or appearance. Forming a positive self image during 

adolescence is essential as it can contribute to overall mental and physical well-being(Manzano-Sánchez et 

al., 2022). Numerous strategies can promote positive self image among adolescents. Such as, fostering  

positive self-talk. Sustaining adolescents to practice positive self-talk by focusing on their assets and what 

they like about themselves rather than their imperfections (Al Vianita et al., 2020).  
 

Enhance healthy habits by uplift adolescents to adopt healthy habits such as regular workout, a healthy 

eating plan, and sufficient rest this can help them feel better about themselves and their bodies, challenge 

aesthetic norms by encourage adolescents to question cultural ideals of beauty and the irrational beliefs that 

are often promoted through media and advertising (Koulanova et al., 2021). Focus on internal qualities by 

encourage adolescents to focus on intrinsic traits such as generosity, intelligence, and humor, rather than 

only on their appearance. Encourage a supportive environment where adolescents can feel comfortable and 

accepted, regardless of their appearance (Jankauskiene & Baceviciene, 2019).  
 

Negative Self Image. Negative self image is a prevalent concern among adolescents, particularly during 

puberty when their bodies undergo rapid changes. It refers to an individual's personal evaluation of their 

physical appearance, often shaped by cultural beauty standards (Shriver et al., 2021). Adolescents 

experiencing negative self image may develop distorted views of their body size or shape and engage in 

behaviors such as comparing themselves to others, avoiding social interactions, or adopting unhealthy 

eating habits to alter their appearance. This issue can lead to low self-esteem, anxiety, and depression, 

ultimately affecting their overall well-being (Grunewald et al., 2021).  
 

Numerous factors can contribute to negative self image among adolescents, including social media and 

advertising that uplift impractical aesthetic norms, peer pressure to adapts to a certain appearance, and 

negative comments or criticism from family members or peers (Grunewald et al., 2021). To confront 

negative self image among adults, it is essential to encourage a positive self image culture and educate 

individuals on the significance of self-acceptance and healthy body habits. This can include enhancing 

positive self-talk, encouraging a broad spectrum  of body types in media and advertising, and providing 

resources for healthy eating and exercise habits. Furthermore, looking for the help of a mental health 

professional can be beneficial for those who are struggling with negative self image (Valkenburg, 2022).  
 

Perceptual Self image. The way we foresee or imagine ourselves is referred to as a perceptual self image. 

Perceiving the body in a way that is not meticulous creates a deformity. For example, someone may perceive 

themselves as stout when they are actually quite thin or even skinny. Perceptual self image refers to how 

individuals sees their own body size, shape, and appearance, which may not always align with objective 

measurements (National Eating Disorders Collaboration). Holland and Tiggemann's research hightlights 

the role of social media in shaping these perceptions, specially through the internalization of appearance 

ideals  (Holland & Tiggemann, 2016). 

Affective Self image. Because affect is linked with the perception of feeling or emotional state, an affective 

self image is how one feel about his body. The emotions will show one's degreeof satisfaction or 

dissatisfaction with their different body parts, weight and shape. In spite of this , in general, affective self 

image refers to the emotional and analytical dimensions of how individuals feel about their bodies. It 

contains feelings such as satisfaction, dissatisfaction, happiness, or disgust related to one's body shape, 

weight, and appearance (Holland & Tiggemann, 2016). 
 

Cognitive Self image. Given that cognition is defined as rational, a rational self image is defined as our 

views about our body, or our way of thinking about it. Negative thinkers may develop a mental obsession 

with their size or shape. They may often think that if they were more physically fit, they would be more 
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famous, and people would have loved them more. This perspective of self image reflects how people think 

about their visage, which can lead to engrossment with body shape and weight. Cognitive self image is vital 

to understanding body dissatisfaction, as it contains the cognitive processes that contribute to how 

individuals evaluate their bodies in relation to community standards and internal guidelines (Holland & 

Tiggemann, 2016). 
 

Behavioral Self image. A behavioral image of the body directs to the extent to which our physical 

appearance influences our behavior. For example, if a person is introspective with being enormous, they 

may limit their nourishment intake or involve in extreme physical activities. If an individual is anxious 

about their body shape, they may extricate socializing or dress in loose-fitting dress. This can also include 

behaviors pointed at changing appearance, such as dieting or excessive exercise, as well as avoidance 

behaviors like avoiding social situations due to self image concerns (Holland & Tiggemann, 2016). 
 

Dimensions of Self image 
Three dimensions explaining self image in different ways are described as; 

 

Appearance Evaluation. Appearance evaluations contain favourable and unfavourable judgements and 

opinions about one's manifest appearance, such as happiness or unhappiness with the looks. Appearance 

evaluations are based on the degree to which introspective features differ from personal role models of 

perfection (Cash,2012). Appearance evaluation is a essential element of the rational-sentimental aspect of 

self image, reflecting how individuals perceive and feel about their appearance. This perception may affect 

self-esteem, body satisfaction, and overall psychological well-being. 
 

Appearance Orientation. Appearance Orientation refers to one's level of  contribution in and infatuation 

with one's looks. Individuals, who are more anxious with their looks and self-esteem, contribute more time 

and money onto their looks and have a positive self image, whereas those who do not value themselves are 

carefree with their appearance and have a negative self image. It is the time investment and sacrifices those 

men and women are inclined to make for their own appearance (Cash, 2012). 
 

Body Area Satisfaction. It is a state of fulfillment with specific aspects of one's appearance. It refers to 

one's satisfaction or discontent with the size or looks of various parts of the body. Individuals with a positive 

image of their body are satisfied with all features of their bodies, while those with a negative image of body 

repeatedly experience deformity of self image, in which they perceive a body in the mirror that is 

significantly different from their actual physical body (Cash, 2012). 

 

Theoretical Framework 
Figure 1: Theoretical Framework of the Study 

      

 

 

 

 

 

Note: This model illustrates the relationship between virtual engagement (an independent factor) and self 

image concerns (a dependent factor). Virtual engagement impacts self image concerns through various 

mediating factors.  
 

LITERATURE REVIEW 
 

Rodgers et al. (2022) looked into how virtual engagement affects self-image, finding that there’s a small to 

moderate connection between the two. This link was especially strong when people were exposed to content 

that focused heavily on looks and visuals. The study aimed to gather insights from both existing theories 

and real-world research to understand how virtual engagement impacts self-image in different individuals. 

Self image 
Social media 

utilisation 
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While the results suggest that these effects vary across different groups, the data is still limited, and many 

important populations haven't been adequately studied (Eleanor H. Wertheim, 2022).  
 

The findings suggest that younger adolescents are particularly susceptible to the negative effects of being 

exposed to visually-focused content, which seems to play a major role in shaping these outcomes. 

Additionally, women and other groups who link their self-worth closely with their appearance may be at 

even higher risk. Moving forward, research should dive deeper into how virtual engagement impacts self-

image in underrepresented groups. It should also broaden its focus to include other forms of social media 

engagement and use more advanced research methods (Susan J. Paxton, 2022).  
 

Perloff (2014) examined the extensive body of literature on how traditional media influences self image 

issues among young adult women in the U.S., highlighting a significant gap in theoretically grounded 

research on the processes and effects of social media on self image and self-perceptions. Given the 

substantial time young adults, especially women, spend online and their heavy reliance on social media 

platforms, it is crucial to investigate how these platforms shape perceptions of self image and related 

disorders. This paper proposes a framework informed by communication and social psychology theories 

(Amichai-Hamburger, 2007) to guide future research in this area. The interactive nature and unique features 

of social media—such as peer influence and the sharing of diverse visual content—suggest that it 

significantly impacts self image through mechanisms like peer normative behaviors, narrative 

transportation, and negative social comparisons. The proposed model emphasizes the interplay between 

social media utilisation, individual vulnerability traits, and mediating psychological processes in 

contributing to body dissatisfaction and eating disorders. Additionally, it incorporates theoretical insights 

into the effects of social media on male self image, the role of ethnicity in shaping these experiences, and 

strategies for potential interventions (Anderson & E.P., 2011). 
 

Göbel et al. (2023) carried out a study investigating the strong link between social appearance anxiety and 

other related factors, especially self-image and self-worth. The research aimed to explore how body mass 

index (BMI), body perceptions, self-esteem, and social anxiety are connected in women, with particular 

attention to how BMI influences the relationship between social anxiety and self-esteem. The study 

included 1,344 female participants and found notable differences in self-esteem levels based on their body 

image, BMI, and how often they weighed themselves. The results showed a negative connection between 

self-esteem and social appearance anxiety, which remained even when BMI was factored in as a mediating 

variable. These findings suggest that improving women's body image and reducing social appearance 

anxiety could be valuable approaches for boosting self-esteem (Abdelaal et al., 2017).  
 

The study titled Iraq Youth Trends Towards Celebrity Advertisements on Social Media sought to explore 

the attitudes of young people regarding advertisements featuring celebrities on social media. Using a survey 

approach, the researcher gathered, analyzed, and interpreted the data to understand the phenomenon. The 

findings showed that Instagram was the most widely used platform for following celebrity advertisements. 

The primary reason for the public’s interest in these ads was to learn more about products and services. 

Additionally, the study revealed that celebrities known for their fashion and style were the most followed 

figures in advertisements on social media (Muhammed, 2020).  

Boursier V et al. (2020) conducted a study examining the pervasive use of social media in today’s world, 

particularly among teenagers who regularly post visual content. A common activity among teens is sharing 

selfies, which may help them improve their self-image by receiving validation from their peers. However, 

increased exposure to visual content on social media can also foster social comparisons and concerns about 

physical appearance. This can lead to behaviors centered around self image, where individuals dissatisfied 

with their looks attempt to craft an idealized version of themselves online, potentially leading to negative 

consequences for their social media utilisation (Albury, K. 2015). 
 

The study examined the largely overlooked impact of social anxiety and expectations related to selfies on 

problematic online engagement, often described as "social media addiction," and also explored potential 
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gender differences between boys and girls. Involving 578 adolescents with an average age of 16.1 years, 

the findings revealed that for boys, concerns about their appearance and the belief that selfies could boost 

their confidence were significant predictors of problematic online behavior. On the other hand, while girls 

exhibited higher levels of social anxiety, it did not seem to have a noticeable effect on their social media 

usage. The research offered valuable insights into the emerging gender-specific factors connected to 

problematic online engagement, social anxiety, and adolescents' attitudes toward selfies (Andreassen, C.S. 

2015).  
 

The study, Virtual Engagement and Postpartum Self-Image Dissatisfaction: A Cross-Sectional Online 

Survey, looked at a group of 252 new mothers. It discovered that how often they engage online is linked to 

dissatisfaction with their self-image and behaviors related to eating disorders during the postpartum period. 

Additionally, the relationship between online engagement and self-image dissatisfaction is influenced by 

comparing themselves to others on social media and adopting the thin ideal (Michaela et al., 2021)  
 

METHODOLOGY 
 

Objectives 

1. To understand how virtual engagement affects self image concerns in young adults. 

2. To explore how social media utilisation influences the way young adults feel about their self image. 

3. To look at how factors like age, gender, and other demographics play a role in these issues. 
 

Hypotheses 
 

1. Virtual engagement is strongly connect to increase self image concerns in young adults. 

2. Social media utilisation has a noticeable effect on self image concerns among young adults. 

3. Boys will report significantly higher level of self image concerns compared to girls. 
 

Instruments 
 

Social Media use scale  

The Social Media Use Scale (SMUS), developed by Lin, Wang, and Chen in 2016, is a tool designed to 

measure the extent and patterns of social media usage. It consists of 20 items and includes two subscales: 

frequency of use and purpose of use. The scale uses a Likert-type response format with a 5-point range (1 

= Strongly Disagree, 5 = Strongly Agree). The primary purpose of the scale is to assess how often and for 

what purposes individuals engage with social media platforms. 

In terms of reliability and validity, the scale has demonstrated strong internal consistency and construct 

validity. Lin, Wang, and Chen (2016) reported a Cronbach’s alpha coefficient of 0.90, indicating high 

reliability. Additionally, factor analysis confirmed the scale's validity, with the subscales adequately 

representing distinct dimensions of social media use. 

 

Body self image scale 
 

The Body Self-Image Questionnaire (BSIQ) was developed by Rowe, Benson, and Baumgartner (2007). 

This scale consists of 30 items and includes subscales measuring different aspects of body self-image, such 

as body dissatisfaction and perception of physical attractiveness. The purpose of the BSIQ is to assess 

individuals' concerns and perceptions regarding their physical appearance. It utilizes a Likert-type scale 

with response categories ranging from 1 (Strongly Disagree) to 5 (Strongly Agree). The BSIQ has shown 

strong reliability and validity in previous research, with Cronbach's alpha values demonstrating good 

internal consistency (Rowe et al., 2007). The tool has been validated across various populations, providing 

a reliable measure of body image concerns.  
 

RESULTS 
 

Table 1: Demographic Characteristics of the Sample (N=300) 
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Variables                     n                                                 % 

 

Gender     

  Men                          117                                            39 

 Women                     183                                            61 

 

Age 

18-25                         106                                          35.3 

26-33                         172                                          57.3  

Above 33                   22                                            0.7 

 

Marital Status 

 Single                      185                                         61.6 

Engaged                   54                                           18 

Married                   61                                           20.3 

 

Family System 

 Joint                      190                                          63.3 

Nuclear                  110                                          36.6  

 

 

Table 1 presents the demographic characteristics of the sample (N=300). The sample consists of 39% men 

and 61% women. The majority of participants (57.3%) are aged between 26-33 years, while 35.3% fall in 

the 18-25 age range. Most respondents are single (61.6%) and belong to a joint family system (63.3%).  
 

Table 2: Psychometric Properties of Scales (N=300)  

 

 Variable           k            α                           Range                      Skew                 Kurt 

 

                                                   Actual                 Potential 

 

BIS                  27        .65         45-98                 27-135              -.41                   .95 

SMU               17        .83         18-85                 17-153                1.50                2.04 

 

Note. k= number of items, BIS= Self image Concerns, SMU= Social media utilisation, Skew=  

Skewness, Kurt= Kurtosis. 

 

Table 2 presents the psychometric properties of the Self image Concerns (BIS) and Social media 

utilisation (SMU) scales. The BIS scale (27 items) has a reliability coefficient of .65, while the SMU scale 

(17 items) shows higher reliability at .83. The actual score ranges fall within the potential ranges, with 

BIS showing slight negative skewness and SMU exhibiting positive skewness and higher kurtosis.  
 

Table 3 
Correlation among Study Variables (N=300)  

 

            VAR                         1                                2 

 

1           BIHS                        - 

 

 

2          SMU                       .23**                           - 

https://academia.edu.pk/


ACADEMIA International Journal for Social Sciences                                                                
Volume 4, Issue 1, 2025                 ISSN-L (Online): 3006-6638 

 

https://academia.edu.pk/              |DOI: 10.63056/ACAD.004.01.0047| Page 129 

 

Note. VAR=Variable, BIS= Self image Concerns, SMU= Social media utilisation * 

p< .05. **p< .01.  

Table 3 shows the correlation between Self image Concerns (BIS) and Social media utilisation (SMU). A 

significant positive correlation (r = .23, p < .01) indicates that higher levels of social media utilisation are 

associated with increased self image concerns. This suggests a potential link between the two variables in 

the study.  

 

Table 4: Linear Regression predicting Self image Concerns (N=300)  

 

Variable                      B                      S.E                          95% CI 

 

                                                                                            LL                   UL 

 

Constant                65.65**                 1.46                        62.7                  68.5 

 

SMU                        .14***                  .03                          .07                    .21 

 

 R2                              .05*** 

 

ΔR2                                         .05 

 

F                             15.66*** 

 

ΔF                           15.66 

 

*p< .05. **p< .01. < *** p< .001    

This table presents a linear regression model predicting self image concerns among 300 participants. The 

model includes a significant predictor, SMU, with a coefficient of 0.14 (p<.001), explaining 5% of the 

variance. The overall model is statistically significant (F=15.66, p<.001). The constant term is also 

significant at 65.65 (p<.01).  
 

DISCUSSION 
 

This research aims to investigate the impact of digital networking platforms on self-perception issues 

among young adults, emphasizing both the adverse and beneficial effects. On the negative side, these 

platforms can reinforce unattainable aesthetic ideals, resulting in dissatisfaction with one’s appearance and 

related psychological struggles. On the positive side, they can encourage body acceptance and diversity. 

The analysis section should examine this dual influence, propose effective approaches to minimize negative 

effects, and offer recommendations for future exploration. Concerns about self-perception are relevant to 

both males and females, though evolving societal and cultural trends have led to an increase in reported 

issues among males. While females have traditionally faced higher levels of dissatisfaction due to societal 

expectations regarding thinness and attractiveness, males are now encountering increasing pressure to 

develop a muscular and lean physique. Digital networking platforms intensify these concerns for both 

groups by showcasing idealized representations and fostering a culture of comparison.  
 

In this research, two well-established assessment tools were applied to explore the relationship between 

social networking usage and concerns about self-perception. The Social Media Utilization Scale (SMUS) 

was employed to measure the extent of online interaction, while the Body Self-Image Questionnaire (BSIQ) 

was used to assess issues related to body perception. Both measures have demonstrated high reliability and 

accuracy, ensuring dependable and precise evaluations for this study. 
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The initial hypothesis of this research, suggesting a strong positive correlation between social networking 

engagement and self-perception concerns among young individuals, was validated by our findings. This 

aligns with prior studies emphasizing the detrimental impact of digital platforms on body image. A recent 

investigation by Castellanos Silva and Steins (2023) examined how various forms of visual content on 

social media influence body dissatisfaction in young adults. Their experimental results indicated that 

exposure to idealized self-representations led to increased body dissatisfaction, highlighting the crucial role 

social media plays in fostering negative self-perceptions. 
 

Similarly, Maas et al. (2023) explored the relationship between online interaction, body perception 

concerns, and disordered eating patterns in adolescents. Their findings revealed that social networking sites 

emphasizing visual content contribute to body dissatisfaction and harmful dietary behaviors, underscoring 

the profound impact of digital platforms on self-perception. These studies align with our results, reinforcing 

the notion that heightened social media involvement is associated with increased concerns about body 

image among young individuals. Continuous exposure to meticulously curated and idealized visuals on 

these platforms fosters unrealistic aesthetic expectations, leading to dissatisfaction and potential 

psychological challenges. 
 

The acceptance of the study’s second hypothesis suggests that social media usage has a notable impact on 

self-perception issues among young adults. This finding is consistent with previous research exploring the 

link between digital platforms and body image. Social media sites like Instagram, Facebook, and Twitter 

often showcase altered and idealized portrayals of both peers and celebrities, reinforcing unrealistic beauty 

ideals (Cohen et al., 2019). Young adults, in particular, are highly vulnerable to these influences due to their 

extensive time spent on social media and their tendency to engage in social comparison (Slater & 

Tiggemann, 2015).  
 

Cohen et al. (2019) conducted a study published in the Journal of Youth and Adolescence, which revealed 

a positive link between virtual engagement and body dissatisfaction, as well as negative self-comparisons, 

among young adults. The research indicated that social media platforms reinforce unrealistic beauty ideals, 

which play a significant role in exacerbating self image issues.  
 

The acceptance of the study’s third hypothesis indicates that boys report significantly higher levels of self 

image concerns than girls, which challenges the traditional view that self image issues are more common 

among females. Research has shown that boys are increasingly facing societal pressures to meet unrealistic 

masculine beauty standards, which can lead to body dissatisfaction and negative self-perception (Murray 

& Lewis, 2018). The rise of social media has intensified these pressures, with boys frequently exposed to 

images of idealized male bodies (Slater & Tiggemann, 2015)  
 

Murray and Lewis (2018) conducted a study published in the Journal of Adolescent Health, which revealed 

that boys experienced greater body dissatisfaction and more negative self-comparisons than girls. Their 

research suggested that societal expectations to adhere to conventional masculine ideals contribute to self 

image issues in boys. 
 

Tylka (2015) conducted a study published in the Journal of Counseling Psychology, which found that boys 

who adhered to traditional masculine standards experienced increased body shame and more negative self-

comparisons. The study emphasized that questioning and breaking these norms is crucial for fostering a 

healthier self image in boys. 

CONCLUSION 

In conclusion, our study’s findings are consistent with recent research, emphasizing the strong impact social 

media has on self-image concerns in young adults. The constant exposure to highly curated and idealized 

images on these platforms fosters unrealistic body expectations, which can lead to dissatisfaction and even 

mental health challenges. The confirmation of Hypothesis 2 highlights the need for strategies that encourage 

healthier social media habits while actively challenging these damaging beauty standards. Furthermore, the 
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findings stress the importance of addressing self-image concerns in young men, promoting body 

confidence, and breaking down unrealistic ideals. Ultimately, these insights reinforce the urgency of 

developing targeted interventions to minimize the negative effects of social media on self-image across all 

genders, helping to create a more positive and supportive environment for young adults.  

LIMITATIONS AND SUGGESTIONS 

This study has a few limitations. First, since it uses a cross-sectional design, it’s difficult to determine 

whether virtual engagement actually causes self-image concerns in young adults or if other factors are at 

play. To better understand how these issues develop over time, long-term studies would be more helpful. 

Second, the sample may not fully reflect the general population, which means the findings might not apply 

to everyone. Future research should include people from a wider range of cultural and socioeconomic 

backgrounds to make the results more relevant. Third, because the study relies on self-reported data, there’s 

a chance that participants’ answers may be influenced by personal biases, which could affect the accuracy 

of the results. To improve reliability, future studies could use objective assessments and a mix of research 

methods. Finally, taking a deeper look at what drives the link between virtual engagement and self-image 

concerns could provide valuable insights, leading to more effective ways to address these challenges.  
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